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To assist with the various acronyms/agencies that appear in the 

assigned chapter that follows, we have provided two excerpts 

from an earlier chapter:  

“The offices of this elite Colombian consumer marketing firm 

[Lowe/SSP3] have the playful feel of a Palo Alto tech company 

and the curated cool of a Lower Manhattan ad agency. The 

foosball, the gourmet coffee, the young, hip employees – it all 

contrasted with the spartan cubicles of the Colombian Ministry 

of Defense, Lowe/SSP3’s most high-profile client. Lowe/SSP3 

has built a reputation for creativity thanks to its work for the 

ministry of defense’s Program for Humanitarian Attention to the 

Demobilized (PAHD). The PAHD disarms and demobilized 

guerilla fighters, wringing them for intelligence before passing 

them off to the civilian side of the bureaucracy, the Colombian 

Agency for Reintegration, or ACR, charged with socio-economic 

reintegration.” (p. 79) 

“Lowe/SSP3 is a hybrid: part local Colombian outfit, part global 

conglomerate. SSP3 is an acronym for the last name of the 

Colombian partners, while Lowe references Lowe and Partners, a 

global network of marketing agencies from the Colombian office 

draws resources and to which it contributes a percentage of its 

earnings.” (p. 80) 












































